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5 Ways for Local Businesses to Engage the Community Post-Pandemic 

 

Sadly, the recent pandemic forced the shutdown of countless small businesses. And of those 

that were able to stay open and weather the storm, many suffered significant financial losses. 

As we continue to navigate these uncertain times, it's crucial for local businesses to remind the 

community that they're still operating and provide reasons for customers to return. Today, Little 

Italy is here with some tips to help your small business garner more attention and show 

gratitude to customers in the wake of the pandemic. 

 

Explore New Marketing Avenues 

 

Exploring new marketing avenues will help your local business stay competitive and reach a 

wider audience. One way to do this is by hiring local marketing professionals such as graphic 

designers, social media experts, or marketing agencies. These experts can help you create a 

cohesive brand identity and develop marketing strategies tailored to your business's unique 

needs. When communicating with a designer, you may want to convert PDF designs or brand 

assets into JPG files that can be used on your website and social media channels. Simply click 

for more info on this free PDF-to-JPG converter to help maintain the quality of your images. 

 

Build a Social Media Following 
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If you want to connect with members of your community online, a social media following is 

essential. Set up social media channels for your local business and post engaging content that 

showcases your products, services, or unique business culture. Share behind-the-scenes 

glimpses of your business, highlight your employees and their accomplishments, or offer special 

promotions to your social media followers. And be sure to engage with your followers by 

responding to their comments and messages! 

 

Show Appreciation for Patrons 

 

As you return to business as usual, show appreciation to all the customers who stood by you 

during the pandemic. For example, you could offer special promotions or discounts exclusively 

to repeat customers. Similarly, Shopify suggests creating customer loyalty programs where 

customers can earn more rewards the more they buy from your brand. You may also want to 

send thank-you emails to everyone who made a purchase from your business during the 

pandemic.  

 

Consider also hosting customer appreciation events to show new and returning customers that 

you care about their patronage. You could offer giveaways, create special promotions, host 

workshops, or plan other interactive activities to make your customer appreciation day fun and 

engaging. 

 

Consider Rebranding 

 

Rebranding is a process that involves changing your business's name, logo, or overall image to 

better reflect your current goals and values. Rebranding can be a powerful method for 

revitalizing your business and attracting new customers after a few difficult years. Consider 

hiring a branding expert for help developing a new, engaging identity for your business. Once 

you have a vision for your brand, update all of your marketing materials and customer-facing 

content to set your business apart from your competitors. 

 

Partner with Other Local Organizations 

 

Teaming up with other small businesses in your community is a great way to expand your reach 

and connect with new customers. Consider forming partnerships with other local businesses, 

non-profit organizations, or community groups that share similar values or goals. You could co-

host events, collaborate on marketing campaigns, and even offer joint promotions to customers. 

By working together, you can leverage each other's strengths and resources to create a 

stronger, more interconnected small business community in your city. 

 

In the face of unprecedented challenges, small businesses have shown incredible resilience 

and adaptability. It’s now more important than ever to take proactive steps for the future of your 

business. By exploring new marketing avenues, building a social media following, hosting 

https://www.hookle.net/post/10-behind-the-scenes-content-ideas-to-share-on-social-media
https://www.hookle.net/post/10-behind-the-scenes-content-ideas-to-share-on-social-media
https://www.shopify.com/ca/blog/loyalty-program
https://teambuilding.com/blog/customer-appreciation-day
https://www.irs.gov/businesses/business-name-change
https://mybeautifulfluff.com/en-ca/blogs/fluff/6-ways-small-businesses-can-collaborate-for-free


customer appreciation events, and partnering with other local organizations, you can attract new 

customers and strengthen your ties to your community! 

 

Little Italy has over 150 years of history to share. Reach out today to learn more! 
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